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QCD/IRA Charitable Rollover -
Potential

« Donors over age 70%: have about
$4 trillion to $7 trillion in IRA
accounts.

« DAF and IRA gifts (QCDs) could be
$80 billion+ this year.




CEOs That Care
And CFOs Who Count

*

CFO » _ ~ ' Advance
CEO Counts IRA Gifts  DAF Gifts Total

Cares MORE GIFTS

Institute for Creation Research

GiftLegacy Integrated Marketing System
Results: Nov & Dec 2022

4% Increase in Number of Donors

34% Increase in Funds
“Increased ICR Mission Awareness”

GiftLegacy ICR Branded Website — Added Current Giving to Future Giving
IRA & DAF Current Gifts
Eblasts

Social Media Ads “Thank you, Crescendo GiftLegacy!”

Results not guaranteed and may vary.
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IRA Rollover Gifts (QCD)

* Direct Transfer
 $105,000 Maximum

*« Age 70%

* No Tax Deduction

* Not Taxable as Income

 Not subject to deduction limits
on charitable gifts

The Secrets of

Growing Qualified
CHARITABLE
DISTRIBUTIONS

2024 Major & Planned Gifts
Marketing Study
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QCDs by the Numbers

How many QCDs did you receive
in the last 12 months?
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Stability and Growth

How did the
number of QCDs
received this year
compare to the
prior year?
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Small Gifts Matter

What was the average size
of your QCDs?
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Older Than Age 702

What was the average age
of your QCD donors?
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Timing is Everything

At what time during the year
did you market QCDs?
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The Secrets of
Growing Qualified

CHARITABLE
DISTRIBUTIONS

2024 Major & Planned Gifts
Marketing Study

crescendointeractive.com
800-858-9154
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Cal Poly Pomona

43% Repeat Donors!

2024 - 56 Rollovers = $466,373
2023 - 45 Rollovers = $267,791
2022 - 46 Rollovers = $290,153.49
2021 - 29 Rollovers = $158,260.08

2020 - 32 Rollovers = $165,804.33

IRA Marketing e ”"“;[ e web e
collover dt iaris website:
Implemented 2019 2018 - 4 Rollovers = $10,000 e s :n st e O

(Fiscal Year: July 1to June 30)

2019 - 30 Rollovers = $158,804

Results not guaranteed and may vary.

gearch IRA Custodians.

Capitat One

Capitsl One
-

477-383-4802
) Moftify us of your IRA charitable

roilover
—  IRA chaf ritgle
site fivk will take

Pol |’yl’0|"1 18, AN nother option
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« 2022 - $966,637 — 643 Gifts
- 2021 - $782,177 — 536 Gifts

« 2020 - $414,530 — 360 Gifts
- 2019 - $131,007 - 282 Gifts

- 2018 - $524,766 — 242 Gifts
- 2017- $120,210 — 77 Gifts

« 2016 - $34,764 — 24 Gifts
- 2015 - $126,300 - 8 Gifts

Results not guaranteed and may vary.

life Outreach International

“150% increase in IRA Rollovers from 2020 to 2021"

Vaughn Peak, National Coordinator, Life Planning Services.
Began Receiving Rollovers in 2011.
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IRA Rollover eBlast Campaign
September 15

Enewsletter Header Offers

Postcard

Eblast Following Postcard

Website Content — Donor Story
Social Media Post

15
+ January 15 — Eblast + Add IRA Rollover donor story to website
« New Year. New Opportunities. « Add IRA Rollover banner to website
« April 15 - Eblast + Second week of September — Enewsletter promo
« Tax Education Day « Third week of September — Postcard hits mailboxes
« Fourth week of September — Eblast to follow-up postcard
« Fourth week of September — Facebook post
e July 15 — Eblast
L] 1 ’)
Why wait? « Follow-up, phone calls, donor visits
16
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IRA Rollover Campaign - Giving Widget
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IRA Rollover Campaign Marketing

21

Newsletter

Young Harris College

Brochure

Postcards

22
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Enewsletters

Generates Top Prospect list
Drives traffic to website
Shares good content, a gift
Reaches out consistently
Provides stewardship

23

Visibility
» Media rich world
* GiftLegacy “Adds To"” marketing

Weak annual ‘
fund

Healthy annual fund

24
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IRA Charitable Rollover Survey

Has your organization conducted an IRA Rollover
campaign in the last three years?

25

IRA Rollover Survey

Did you use print marketing for your IRA Rollover campaign?

26
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IRA Rollover Survey

Did you use print marketing for your campaign?

« “We promote them in our newsletters.”
+ “We use IRA Rollover ads in our nonprofit newspaper.”
« “We featured a donor couple, who routinely make their gifts through their IRA

RMDs. The postcard appealed to the practicality, efficiency and tax-wise
reasons for making a gift through an IRA.”

“ “While I think our marketing pieces have had a small effect, I think our
donors have become more aware of this option through their
accountants and advisors.”

« “Donors need to be reminded of this each year. It will take awhile for donors
to really understand how to use the rollover to their advantage. “

27
IRA Rollover Survey
Did you use electronic marketing (email, social media, etc.)
for your IRA Rollover campaign?

28
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IRA Rollover Survey

Did you use electronic marketing for your campaign?

« “We used receipt stuffers, enewsletter, and posts on social media.”

» “We use social media for the IRA rollover information. We have a
handful of donors who use this gifting technique.”

» “The social media, on air (radio and TV) along with a spot in our
monthly newsletters in October, November and December made a big
difference but I think some nice print material would make a difference too.”

- “IRA Rollover gifts are dependent on people learning about them. That is
the hard part, getting peoples’ attention.

% “This needs to be promoted regularly to get the word out. Many don't

understand this option still.”

29

IRA Rollover Survey

Did you receive IRA Rollover gifts from your campaign?

30
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IRA Rollover Survey

Did you receive IRA Rollover gifts from your campaign?

« “More donors are thinking of our organization since we have marketed.”

* “We have received QMDs and RMDs from individuals as gifts to our
Annual Appeal and Capital Campaign. We have promoted them in
our advertising, and gifts of these types have increased within our
organization.”

+ “We are trying to build our marketing, slowly but consistently. Just this
week we received a $100,000 IRA rollover gift.”

31
IRA Rollover Survey
Have your IRA Rollover gift totals increased year by
year?

32
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IRA Rollover Survey

Have your IRA Rollover gift totals increased year by year?

« “Since the IRA Rollover Provision was made permanent we have been getting
more and more gifts.”
Y “The main takeaway for our university was to switch from a theme of tax smart
strategy to funding dreams in a different manner.”
« “Itis an ever increasing part of our giving. Still surprised that our donors still do
not know they can do it.”
¢ “QCDs are increasing every year and I need to spend more time marketing them.
A campaign might be the solution.”
« “We are finding more and more alums using it. During Covid, the amounts increased.”
Y “Our campaign was not so much a singular effort but included in every conversation
and presentation as a way to increase generosity. Plans are to emphasize it
more this fall.”
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Case Study
Children’s Health

Buckslip Inserts
 In our gift receipts
* In letters

Emails

Eblast electronic postcards

To donors 70 %2 and older

34
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Case Study - Results Children’s Health

¢ ROI from FY 2018 to 2019 numbers testifies to the impact of an
intentional marketing plan.

¢ The FY 2018 ROI reflect the opening FY months.

¢ The 2019 ROI total was just for their six weeks IRA Rollover
campaign in FY year end 2019!

KX

GIFT .
2018 2019 | Difference

TYPE
156% increase in 6 weeks of
campaign

IRA

$39,638.00 | $317,779.63 $278,141.63
Rollover

Results not guaranteed and may vary.
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Case Study

Baylor University

Baylor's IRA Rollover marketing for FY 2016-2017
totaled 53 gifts for an ROI of $870,413.64.

There was motivation to ...
“Let’s do this again next year!” So they did!

Oversized Postcard

FY 2018-2019:

« IRA E-Communication October 2018

« IRA Post Card May 7, 2019

e IRA Follow up e-Communication May 21, 2019

Results not guaranteed and may vary.
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Case Study

Baylor University

Electronic Contacts

FY 2019-2020:
« IRA Rollover Communication October 24, 2019
« IRA Rollover Communication March 6, 2020

In spite of the 2020 Rollover moratorium,
Baylor kept their IRA Rollover momentum
rolling forward!

37

Case Study Results

Baylor University

6/1/16 — 5/31/17 - $870,413.64 - 53 total gifts
6/1/17 — 5/31/18 - $1,129,832.23 - 56 total gifts
6/1/18 — 5/31/19 - $1,668,031.05 - 113 total gifts
6/1/19 — 5/31/20 - $2,044,929.18 - 152 total gifts

6/1/20 — 5/31/21 - $2,045,350.91 - 123 total gifts
6/1/21 - 5/31/22 - $4,021,614.68 - 237 total gifts
6/1/22 - 5/31/23 - $2,866,265.17 - 258 total gifts
6/1/23 — 5/31/24 - $4,231,047.35 - 292 total gifts

Baylor's ROI grand total dollars received from IRA charitable rollovers = $17,000,000 +
And the Baylor marketing goes on!

Results not guaranteed and may vary.
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Typical IRA Rollover )
Messaging

» Rollover Your IRA for Good

« The IRA Charitable Rollover Gift — It is easy to do!

« Looking for an Easy Way to Help?

« Ending the Year Well

« Your Savings, Your Legacy

* Act Now to Save on Taxes

» Reduce Your Taxes with an IRA Rollover Gift

« A Taxwise Giving Opportunity

39

RIFT Letter

National Association of Charitable Gift Planners

https://charitablegiftplanners.org/rift-2#afsc

* JRA Letter

40
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Donor Advised Fund - Potential

There are an estimated $250 billion in DAF assets.
In 2022, the DAF grants were $52 billion.

The value of DAF grants has approximately doubled during the
past five years.

There are approximately 1200 organizations that sponsor DAFs.

There are nearly two million donors with DAF accounts.

Both the number of organizations and the number of accounts
have grown rapidly during the past five years.

42
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Donor Advised Fund (DAF)

- Easy to establish and flexible plan for
charitable giving

« Donor can make gifts of cash, stock or
other property to DAF

« Donor makes non-binding grant
recommendations

» DAF gifts generally qualify for a full
fair market value charitable deduction

43

DAF Survey

44
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DAF Survey
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DAF Survey
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DAF Survey

47

DAF Survey

Since we have implemented using the Crescendo tools for DAF, Bequests, and Surveys, it has made a
difference as to who we know is giving to our nonprofit, those who are interested and we are
assisting them. Those who did not know about these options are now looking into them to see about
providing planned giving to our nonprofit. We did not have this in place a year ago. We are seeing
more DAF, Bequests, and Estate giving than in previous years.

® TIam working with a donor who gifted a piece of real estate to fund a DAF. The word is spreading
and I hope to work with many more donors to use non-cash gifts to fund a DAF. I'm optimistic and
appreciate your marketing pieces.

® Itis hard to determine sometimes if a gift is from a Donor Advised Fund if the sponsoring
organization does not include that in their correspondence. Our data entry employee sometimes
cannot tell the difference between an IRA, DAF, or outright gift from a Fiduiciary or Foundation, etc.

® We are hoping to increase the number of DAF gifts now that our planned giving website is up and
running.

® We have over $1M in gifts without a marketing campaign.
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DAF Advance Mini-Campaign

Two Campaigns of Three Weeks Each:
Gift Legacy Website Donor DAF Story

DAF Web Page Widgets

DAF Eblast — Link to Website
DAF Social Media — Link Website
Postcard with DAF QR Code

Ad with DAF QR Code

DAF Four Page Donor Proposal

49

DAF Marketing

» Postcard or Extended Postcard
» Eblast

« Social Media

¢ Advertisements

« Newsletter article

ooooooooooooooooooooooooooooooooooooooooooooooo
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D
AF Marketing
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DA
F Marketing

elp Nou

eto ¥

wer
ﬁn\@m\\'ﬂ cau‘m\v'm
o 003 B econat

n

arx geauetot

qou

orece

want

e
S
e

e N
g2 s

!
3
et e
e s
o
e
e e

L
= o
sl

52

9/4/2024

26



53

Motivational
Donor -
Proposals
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Typical DAF
Messaging

« Give on Your Terms — Donor Advised Funds

» Donor Advised Funds Give You Control

« Looking for an Easy Way to Help?

» Create Your Legacy with Your Donor Advised Fund
* Need Tax Deducations? DAFs May be Your Solution

57

58

9/4/2024

29



59

9/4/2024

30



