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Ultimate Prompts  
Charles Schultz, President
Elaine Yamasaki,                 

AI Marketing Consultant
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ChatGPT
1. Generative Pre-Trained Transformer

2. Large Language Model

3. ChatGPT 3.5 ~ December 2022

4. ChatGPT 4 ~ February 2023

5. ChatGPT 4.5 ~ 2024-2025

6. Neural Network ~ Human 100B, ChatGPT 200B

7. Next Word Probability
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How Generative AI Works 
1. Large Language Model (LLM) – Trained on

Multi-Trillion Words

2. Connections – About 300 Million Words

3. Algorithm – Find the Next Best Word

4. Aligned – Words and Values 

5. Positive Text – Guardrails (Not perfect)

6. LLM – Ten Thousand Fundraising Documents

7. Similar Fundraising Text 
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Cresi Prompts 

1. Action – What To Do

2. Format – Text, Bullets, Length, Paragraphs

3. Context – Donor Age, Background

4. Style – Tone, Emotion

5. Purpose – Nonprofit Charitable Purpose

6. Unique – Donor Reasons

7. Source – Marketing Text
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Cresi Creative Writer

— Similar to Known 
Fundraising 
Documents

— Text Based Upon 
Best Practices
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Cresi Postcard Prompts 
1. Action, Purpose – Write to Motivate Donors

2. Format – Text, Length, Paragraphs

3. Style – Branding, Tone, Emotion

4. Source – Input GiftLegacy Text and Edit

Write a marketing text similar to the following with 
a goal to motivate IRA Rollover gifts from age 75 
donors with college educations to give to a private 
college with teacher and liberal arts majors in 200 
words:  GiftLegacy Postcard Text

Example 
College 
Prompt
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Cresi Insert Prompts 
1. Action, Purpose – Write to Motivate Donors

2. Format – Text, Length, Paragraphs

3. Style – Branding, Tone, Emotion

4. Source – Input GiftLegacy Text and Edit

Example 
Medical 
Center 
Prompt

Write a marketing text similar to the following 
with a goal to motivate major DAF gifts from age 
60 donors with high school educations to give to 
a medical center with a focus on cancer research 
in 100 words:   GiftLegacy Insert Text
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Cresi Brochure Prompts 
1. Action, Purpose – Write to Motivate Donors

2. Format – Text, Length, Paragraphs

3. Style – Branding, Tone, Emotion

4. Source – Input GiftLegacy Text and Edit

Example 
Social 
Service
Prompt

Write a marketing text similar to the following 
with a goal to motivate IRA Rollover gifts from 
age 75 donors with high school educations to 
give to a food bank serving the needy in 300 
words:   GiftLegacy Brochure Text
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Cresi Newsletter Prompts 
1. Action, Purpose – Write to Motivate Donors

2. Format – Text, Length, Paragraphs

3. Style – Branding, Tone, Emotion

4. Source – Input GiftLegacy Text and Edit

Example 
Religious 
Nonprofit
Prompt

Write a marketing text similar to the following with a 
goal to motivate bequests from age 70 donors with high 
school educations to give to a religious foundation for 
world outreach purposes in 200 words:  GiftLegacy 
Newsletter Text
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Cresi Editing I

Ask (Food Bank Nonprofit)

— What motivates donors to give to a food bank?

— What do you know about our food bank?

— Who writes a good food bank fundraising letter?

— What is the best tone for a food bank?

— How does a food bank raise major gifts?

— How does a food bank raise bequest gifts? 
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Cresi Editing II

Rewrite With:

— Tone: Emotional, Witty, Enthusiastic, Friendly

— Different Age or Education for Donors

— Longer or Shorter Text, Number of Paragraphs

— Specific Topics in a Paragraph 

— Ask Cresi to Improve Writing
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Cresi Editing III

— Focus Person or Group

— Edit and Personalize for Nonprofit

— Know Your Goal for Content
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Cresi Settings
— Named Setting

— Purpose

— Target Group

— Tone

— Method

— Donor Education

— Donor Age

— Donor Gift Reasons

— Mission Statement
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Cresi Custom 
Content

— Cresi Settings

— Insert Text

— Cresi Edits and Displays

— Copy Text to Marketing 
Ad, Brochure or Postcard
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— Cresi Settings

— Mission Statement

— Themes That Connect at 
an Emotional Level with  
Your Donors

Cresi Marketing
Message
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Cresi Donor
Connections

— Cresi Settings

— Mission Statement

— Phrases That Motivate 
Your Donors
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Cresi Master
Gift Case

— Cresi Settings

— Mission Statement

— Nonprofit Type 
Template

— Custom Text For Your 
Master Gift Case
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Cresi CresPrint

— Your Settings

— Charitable 
Purpose

— Customized 
Marketing Text
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Privacy & Protection 
1. Cresi – Remembers Prompts and Text

2. Nonprofit – Describe By Type of Charity

3. Personal Info – Do Not Input Personally
Identifiable Information (PII)

4. Intellectual Property (IP) – CresPrint Permitted

But Other Text May Infringe

5. Fair Use – Major Editing by Nonprofit

6. Approvals – Check with Leaders/General Counsel

7. GiftLegacy User Content – Accepts Responsibility EULA
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ChatGPT Hallucinations 
Hallucinations

— Two Sentences Contradict

— Text Unrelated to Prompt

— Random Text or Statement

Solutions

— Clear Elements in Prompts

— Donor Unique Gift Reasons

— Restate Prompt 
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Capture
Your Share?

With $Trillions coming…

…Will Cresi 
help you
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Speaker Evaluation
COMPLETE THE SURVEY

Please fill out the speaker 
evaluation by using the QR code.

Powered by CresSurvey: 
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